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OPERATIONAL DEFINITION OF TERMS 
Corporate ethics – are the principles that govern a corporate or the conducting of 
activities in a corporate. 
Globalization. - : the demonstration or procedure of globalizing: the condition of being 
globalized; particularly: the advancement of an inexorably coordinated worldwide 
economy checked particularly by facilitated commerce, free stream of capital, and the 
tapping of less expensive outside work markets. 
Legal compliance- Is the obligation to conform to law set by a state.  
Performance of CSR: -This is the performance of the projects that seek to embrace the       
responsibility for corporate actions and encourage positive impacts in the society.  
Rehabilitation- the action of restoring the deprive or waste land for meaningful and 
economic value. 
Stakeholders –They consists of a group or persons in an organization that has interest in 
in a project. 
Tourism – it incorporates exercises which include individuals setting out to and 
remaining in places outside their standard condition for recreation, business or different 
purposes for not more than one successive year. 
Tourism industry-This is benefit industry which exploits from tourism and advantages 
from administrations which incorporate transportation administrations, for example, 
aircrafts, journey boats, and cabs; neighbourliness administrations, for example, 
facilities, including inns and resorts; and stimulation scenes, for example, event 
congregations, club, shopping centres, music settings, and theatres 
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ABSTRACT 
Corporate social responsibility (CSR), which takes as its premise that firms ought to 
justify their existence in terms of service to assorted stakeholders rather than mere profit, 
has been a subject of much debate. The fundamental goal of the study was to examine 
OlPejeta conservancy’s corporate social responsibility in the tourism industry. The study 
was distinguishing the idea of corporate social duty its inception and different issues and 
difficulties looked by OlPejeta conservancy while applying corporate social obligation 
in the tourism business. The study employed a survey research design since it involved a 
large population area, 179 respondents comprising of; project managers, politicians, 
administration officers, project committee and the projects beneficiaries who were 
sampled by simple random sampling. The respondents were sampled through purposive 
sampling. Data was collected using questionnaires and unstructured interview guide. 
Descriptive statistical techniques were used to analyse the data. The findings of the 
study were to be useful to entire tourism sector, professionals in finance and project 
management in the country, community development initiatives, funds disbursement 
board and Kenya as a country in encouraging industries to engage in corporate social 
responsibilities. 
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CHAPTER ONE 
INTRODUCTION TO STUDY 
1.0 Introduction  
This section that gives an insight into the reason as to why the research was carried out. 
Statement of the problem at hand and the objectives to be achieved, the study 
significance, the scope and study limitations form sections of the chapter. 
1.1 Background to the Study 
The Tourism and Hospitality industry serves endless totally and is a multibillion-dollar 
industry with a huge change need in the best in class years. The Kenyan tourism industry 
is a champion among the most made areas of the country, being one of the key supporters 
of the nation's GDP. On a general scale, and particularly in the African setting, there is a 
rising nurture firms' activities to be solid towards nature and the social affair in which 
they work 
 
The part has turned out to be one of the main thrusts of worldwide business, monetary 
and social prosperity of the 21st century and it will keep developing relentlessly later on. 
It is outstanding that when not oversaw well tourism improvement can negatively affect 
the earth.  
 
The expansion on mindfulness and the more dependable conduct by voyagers as well as 
by business prompted the expanding interest for maintainability and reaction tourism. 
Manageable tourism can be characterized as tourism that assesses its present and future 
monetary, social, and ecological effects, tending to the requirements of the guests the 
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business, the earth and host groups. According to  (UNWTO)Tourism industry is 
described by being a monstrous effect division, since the World Travel and Tourism 
Council (WTTC) gauges that, from immediate and aberrant exercises joined, the T&T 
[Tourism and Travel] area now represents 9.2 percent of worldwide GDP, 4.8 for every 
penny of world fares, and 9.2 for each penny of world venture (Blanke&Chiesa, 2011). In 
any case, tourism is an especially complex industry. Being a financial idea, it covers 
every one of the parts of contributing, generation, dispersing, and utilization exercises 
attempted during the time spent drawing in, getting, and fulfilling guest request. As 
indicated by Argandoña (2010) every one of these exercises cover with and impact each 
other, and additionally inhabitants' different exercises. 
 
The sector has turned out to be one of the main impetuses of worldwide business, 
monetary security and social prosperity of the 21st century (Rifai, 2012). It is undeniable 
that remote travel gives employments and points of view particularly in financial fringe 
districts and creating nations (Plüss&Zotz, 2012). Besides, today even with a large 
number of worldwide difficulties, from tenaciously high destitution rates to work 
deficiencies the world needs the vitality that tourism creates (Rifai, 2012). Together with 
the chances of occupation creation and improvement produced by tourism, the squeezing 
difficulties of maintainability and duty emerge (Rifai, 2012) 
 
Tourism industry is depicted by being a massive impact fragment, since the World Travel 
and Tourism Council (WTTC) gages that, from quick and underhanded activities united, 
the T&T [Tourism and Travel] division now speaks to 9.2 percent of overall GDP, 4.8 for 
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every penny of world charges, and 9.2 for every penny of world theory (Blanke&Chiesa, 
2011). Regardless, tourism is a particularly complex industry. Being a money related 
thought, it covers each one of the parts of contributing, age, circling, and usage practices 
grasped amid the time spent attracting, tolerating, and satisfying visitor ask. As 
demonstrated by Argandoña (2010) each one of these activities cover with and affect 
each other, and likewise tenants' diverse activities 
 
The area has turned out to be one of the main thrusts of worldwide business, financial 
security and social prosperity of the 21st century (Rifai, 2012). It is unquestionable that 
remote travel gives employments and points of view particularly in monetary fringe areas 
and creating nations (Plüss&Zotz, 2012). Besides, today even with a huge number of 
worldwide difficulties, from tenaciously high neediness rates to work deficiencies the 
world requires the vitality created by tourism produces (Rifai, 2012). In addition with the 
chances of creating employment and improvement produced because of tourism, the 
squeezing difficulties of maintainability and obligation emerge (Rifai, 2012). 
 
OlPejeta Conservancy's preservation accomplishments have been conceivable on account 
of its novel plan of action that joins natural life protection, domesticated animals 
brushing, eco-tourism and group outreach. A wide range of ensured territories affect the 
groups who live around them. Group’s advantage in different distinctive ways yet may 
likewise confront huge expenses. These effects, which are by and large known as social 
effect, show in an unexpected way. They incorporate advantages and costs that 
straightforwardly influence individuals' jobs, (for example, pay from business, bolster for 
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nearby schools and facilities, and product harm by untamed life) and in addition 
circuitous advantages, (for example, enhanced security and streets, and in a few places 
better water supplies, and more precipitation)  
 
The investigation rotates round the Olpejeta conservancy's part in the supportability and 
responsibility of biological, ecological and social financial welfare to the group and 
recognizes issues and difficulties associated with the execution of the CSR exercises. 
1.2  Statement of problem 
As Milne (1998) stated, “The eventual outcome of tourism’s presence is seen to be 
unsustainable development, with most focus being placed on the negative economic and 
socio-cultural impacts associated with mass tourism". It is perceived certainty that the 
entangled and genuine natural and social issues require strict and genuine worries of 
business and speculation social orders. As a component of the difficulties this gives 
experts a brilliant opportunity to contribute in settling these issues through their corporate 
social duty arrangements and influence their business or brand to understand. 
Despite the economic importance of tourism industries in the country there is need to 
ensure its sustainability through conservation and benefits to the community at large and 
this is why the current study seeks to find out the corporate social responsibility of the 
Olpejeta conservancy as a tourism industry and its accountability for the ecological, 
environmental and social economic welfare to the community. 
1.3  Research Objectives 
The general objective of the study was to explore OlPejeta conservancy’s concept and 
areas of corporate social responsibilities. 
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Specific Objective 
1. To establish the social economic responsibilities of Olpejeta conservancy. 
2. To determine the influence of CSR sustainability projects in the communities, 
3. To identify the ethical and philanthropic responsibilities of Olpejeta conservancy to 
its community members, 
4. To understand the challenges faced by Olpejeta conservancy in conducting CSR 
activities. 
1.4  Research Questions 
1. How does social economic perspective influence the implementation of corporate 
s responsibility? 
2. How do CSR projects impact the tourism industry? 
3. What are the ethical and philanthropic responsibilities of OlPejeta conservancy to 
the community? 
4. What are the challenges faced by the OlPejeta conservancy in conducting the CSR 
activities? 
1.5 Significance of the Study 
For years Kenya’s tourism industry has relied on international tourists to keep it moving.   
A vital way to deal with CSR is progressively essential to the organization's intensity. It 
can get advantage terms of hazard administration, cost sparing, access to capital, client 
relationship, human asset administration and advancement limit. Additionally supports 
more social and natural duty from the corporate division when emergency has harmed 
purchaser certainty and the levels of trust in business. It requires the participation of all 
stakeholders (both internal and external), in order to allow businesses to engage in a 
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much better way and exploit the ever shifting expectation of the tourism sector. OlPejeta 
has to fulfil its CSR objectives which include, eradication of hunger, poverty, ensure 
environmental sustainability and ecological balance. 
 
The research is important to the Government of Kenya (GOK), through the Ministry of 
Tourism (MOT) in formulating plans and policies for domestic tourism development. 
Kenya Wildlife Service (KWS) may also find the study useful, as more specifically, the 
information will assist Kenya Tourism Board (KTB) and other related stakeholders in 
marketing, developing, conserving and promotion of domestic tourism as an alternative 
tourism product to international tourism. The comprehension of the part of corporate 
social obligation is major to the development and improvement of the tourism business in 
a district and corporate development. 
1.6 Scope of Study 
The study is basically concerned with determinants of social corporate responsibility in 
the tourism sector, specifically OlPejeta Conservancy. It will be limited to the leaders, 
projects management and beneficiaries of the community projects.  
1.7Chapter summary 
The chapter talks about the significance of the tourism business in Kenya with 
fundamental concentrate on corporate social obligation in cordiality and tourism industry. 
Tourism can empower monetary development, and  this has prompted thinking of 
institutional arrangement instruments for tourism administration, for example, corporate 
social obligation (CSR) principles and practices which are not widespread owing to lack 
of agreed international standards. To ensure its sustainability through conservation and 
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benefits to the community, it’s important to resolve negative economic and socio-cultural 
impacts associated with mass tourism through corporate social responsibility policies. 
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CHAPTER TWO 
LITERATURE REVIEW 
2.0 Introduction  
The chapter illustrates literature review available related to the subject corporate social 
responsibilities in OlPejeta conservancy. It also encompasses locating and analysing the 
data and information related to the study so as to approve or disapprove their findings and 
give recommendations based on this. This is vital in ensuring that no duplication of 
studies creates a platform for data analysis and interpretation and also confirms or 
disapproves hypothesis associated with this study. This will form the basis for the 
methodology that will examine the corporate social responsibility in the hospitality 
industry; a case of OlPejeta conservancy. 
 
2.1 Theoretical literature review   
The concept of corporate responsibility 
Tourism is one of the most important economic practices in the world in terms of 
revenues and generation of employment. The industry has also both negative and positive 
impacts on the environment, the socio cultural life of the people and the economy as well. 
Therefore tourism companies and enterprises clearly take responsibility for the decision 
they have made on human, environment and social consequences of those decisions 
 
There is no commonly agreed definition at the moment it is also defined by organizations 
in different ways. Historically, it’s the phenomena of 1950s in the academic literature. 
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Eflong, associate it with the holy bible book (190.the holy bible in Leviticus 19:9-10,has 
this to say: when you reap the harvest of your land, you shall not wholly reap the corner 
of your field, nor shall you gather the gleanings of the harvest and you shall not glean 
your vineyard, nor shall you gather every grape of your vineyard; you shall leave them 
for the poor and stranger: am the lord your God. When we see this biblical word is social 
responsibility practices that ordered by God. 
ISO 26000 defines the term corporate social responsibility in general term for all type of 
organization and whatever size of the organization. An organization expresses social 
responsibility in the way it assumes the impacts of its decisions and practices on society 
and the environment, including health and welfare of the society, takes stakeholder 
expectation into account, compiles with applicable law and is consistent with 
international norms of behaviour is integrated throughout the organization and practised 
in its practices and its relationship with all players on which its able to exert influence. 
The union of industrial and employers ‘confederation of Europe defines CSR is voluntary 
and business driven; CSR is inextricably linked to the three pillars of sustainability 
relating to economic. Social and environmental consideration; CSR is not about shifting 
public responsibility on private companies; CSR needs to be seen in a global rather than a 
purely European context. 
Corporate social responsibility in the commitment of business to contribute to sustainable 
economic development ,working with employees, their families, the local community and 
society at large to improve their quality life. 
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Stakeholder theory in CSR Concept 
In the field of CSR A number of theories emerged with time the major dominate theories 
are shareholder/instrumental, social contract theory and stakeholder theory. The 
stakeholder theory emerged in the business sector to analyse the impacts of companies 
and all kind of organization have on those who affect them or are affected buy them. For 
companies the term stakeholder therefore typically includes consumers, suppliers, 
shareholders, staff and others. The theory is emerged in the business sector in the mid-
1980s due to the publication of Edward Freemans: strategic management: a stakeholder A 
approach in the academic literature. According to freeman every cooperation has 
complex involvement with stakeholders who have interests in its actions and outputs’ 
thus managing and involving the stakeholders in the day to day business operation is very 
important for the success of the organization and stakeholders as well. 
2.1.1The idea of Corporate Social Responsibility  
A present business slant focuses on that associations are depended upon to go past their 
advantage of activities oriented and augmentation the flourishing of the gathering, 
enhancing the world a place (Robins, 2005). This suggests the business division should 
develop a perceptible non-money related limit in people in general eye rather than simply 
making items and making benefits by creating society driven activities (Nicolau, 2008). 
As per Falck and Hebich (2007), if an organization's point is to survive and stay 
beneficial, the most ideal path is to take a long haul see and comprehend that on the off 
chance that it treats society well, society will furnish a proportional payback (Falck and 
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Helbich, 2007). Preston and Sachs (2002) battles help that association can't and should 
not make due if it doesn't accept obligation for the welfare of each one of its constituents 
and for the thriving of the greater society inside which it works (Post, Preston and Sachs, 
2002). In this way, firms have moral obligations that fuse an extent of societal 
benchmarks or models, and this has all the earmarks of being particularly substantial for 
associations in a customer orientated industry, for instance, tourism (Nicolau, 2008). 
 
CSR alludes to an organization's wilful exercises that are centredaround seeking after 
some social great past the interests of the firm and that which identifies with satisfying 
the necessity of the laws and directions (McWilliams and Siegel, 2001). Illustrations 
incorporate the appropriation of cutting edge human asset administration programs, the 
lessening of earth perilous substances, generous exercises, the generation of items 
coordinating social characteristics, and support for nearby organizations (McWilliams 
and Siegel, 2001).  
As indicated by Hess, Rogovysky and Dunfee (2002), organizations are headed to 
embrace CSR in order to get a given vital objective, will be impelled to receive corporate 
social obligation keeping in mind the end goal to satisfy a vital objective, moral need, or 
if it is ideally much preferred to deal with a case over others.  Supporting this argument 
Lavelle (2002) states that CSR can be utilised as a strategic tool in the event that the 
adopted model matches with the organisations goals/and objectives of the business, thus 
giving it a competitive advantage over competing firms. As indicated by Picket (2008), 
this is a more quick witted method for picking up from advertising through corporate 
social obligation since it brings about a win-win circumstance; with the organization 
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being seen all the more positively by the two social orders everywhere and investors. The 
firm can likewise build up itself as a pioneer, with its adversaries basing on it in 
benchmarking over CSR issues.  
 
Sharma and Talwar (2005) recognize that the business world is dynamic, with 
organizations constrained to stay aware of changes occurring in the earth, however 
weight gatherings, as governments, workers, customers, financial specialists' groups 
anticipate that business will make the wisest decision even notwithstanding changes in 
innovation, condition and dispositions. "Perspective" (2008) contends that administration 
can be compelled to receive corporate social duty to stay important.  
2.2.2 The Classical Economic Approach to CSR 
Adam Smith was the most incite ace on the customary approach (Kreitner, 2000). The 
approach keeps up the expansion of the budgetary pro's riches as the commitment of 
business and not thought in corporate social duty as showed by this approach, this should 
be left to governments. Researchers’ fight that when the premiums of speculators are all 
around gave nourishment to, by then the business can be named as socially obligation 
(Smitand de J Cronje, 2004; Donaldson, Werhane and Cording, 2002; Porter and Kramer, 
2002). Toward the day's end, if an association tries to expand high ground through 
corporate social commitment, or settles on the most astute choice as per society by 
comprehending a clear need, it will go outside its request. 
 
As indicated by this reasoning, when an organization makes benefits it turns out to be 
socially capable through instalment of duties and instalment of better pay rates, 
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consequently reducing destitution for its workers. Benefit is bargained when 
administrators connect with themselves in social assignments not legitimately expected of 
them; as they are diverted from their fundamental objective of boost of investor riches. 
Various researchers contend that this approach lesser affects the appropriation of CSR on 
exercises. The approach is likewise very ominous to the overall population. 
2.2.3 The Socio Economic Approach to CSR 
This approach is notable and is generally associated in business. Smit and de Cronje 
(2004) fight that associations owe society more than the supply of stock and ventures, 
they are in charge of the normal, biological, and social costs happening as a result of their 
exercises, and henceforth ideally associations need to respond to society's issues 
regardless of the way that they may not be clearly careful. In applying the speculation, 
associations need to consider the accomplice theory, a social reaction view to bundles 
that can affect or the capacity to impact a business' decisions and exercises. Executives 
must weigh and modify the excitement of accomplices and financial specialists 
(Donaldson, Werhane and Cording 2002 
Corporate social obligation turns into a need in leading business. The advocates see the 
financial approach as the better way to deal with impact the corporate social duty 
arrangement: in the case of craving to satisfy an ethical need, a key objective, or 
preference that the business has. In applying this idea business have an opportunity to be 
in charge and think of more great projects profiting the organization over the long haul 
and also profiting society. As indicated by Waddock et al. (2002), the traditional 
approach with its emphasis on the investors' needs may constrain organizations to be 
reactionary instead of being proactive towards corporate social obligation, which can end 
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up being both exorbitant and self-destructive for the business' future survival. Andrew 
and Dirk (2010) allude Jack Welch, previous CEO of General Electric's announcement 
that a partner hypothesis just keen on the investor is a stupid thought. 
2.2.4 Economic impacts and Trend of CSR adoption in Kenya 
A 2002 examination of progress towards the Millennium Development Goals (MDGs) 
expected that Kenya was far behind' the target of disengaging the level of people 
encountering hunger and slipping back against the goal on infant mortality (Kivuitu et al., 
2005). If we are to open up the potential commitment of the private segment to ruin 
diminishment and budgetary change, Kenya is plainly one of the countries in which this 
is by and large required. This raises two basic issues; how this is refined, and for what 
reason may corporate social responsibility matter? 
 
Regardless of the way that the possibility of corporate social obligation (CSR) is 
expanding some prominence inside course of action examines in Kenya, it isn't associated 
comprehensively and is normally associated with liberality. Regardless, there are various 
private section related exercises and business practices in which can be depicted as 
enunciations of CSR, and there are moreover creating expert CSR affiliations. The 
private division sense of duty regarding plausible change could be fortified by taking care 
of breaking point impediments among open and regular society establishments, gathering 
the drivers for tried and true business, supporting socially-arranged associations, and 
enabling adjacent business linkages. Kivuiti et al. (2005) fight that making space for 
national talk between government, business, basic culture, and supporters with respect to 
the private section being produced can limit the CSR inspiration, and to create trust and 
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shared appreciation of the potential and the purposes of constraint of associations sense 
of duty regarding headway 
The possibility of CSR has been associated only decently starting late in Kenya. The term 
is seeing some application inside approach wrangles about. The likelihood that 
associations outline a key portion of an overall population, along these lines requires a 
couple of obligations towards it is generally vehemently standard. There are various 
instances of private part related exercises and business practices that might be portrayed 
as CSR. Kenya has creating expert CSR affiliations. Delineation is the Ufadhili Kenya 
and Kenya Network Information Center (KeNIC). Such affiliations are raising the profile 
of CSR issues at the national level and conveying some nature with CSR thoughts and 
practices, other than focusing their undertakings on honing neighbourhood accomplices. 
 
2.2.5 Legal requirements and impacts of CSR 
CSR infers an affiliation's contemplate hones that tend to search for after social 
unprecedented, past the interests of the firm and that which is away to take after the 
overwhelming laws n and headings (McWilliams and Siegel, 2001). Blueprints combine 
the decision of front line human asset association programs, the reducing of earth unsafe 
substances, philanthropic exercises, the period of things arranging social traits, and 
support for near to affiliations (McWilliams and Siegel, 2001 
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2.2.6 Ethical considerations, requirements and impacts of CSR 
Sensible progress has been depicted as change that meets the present needs of host areas, 
while securing and redesigning open portals for what's to come. Practical tourism, other 
than the standards of conceivable progress, needs an extensive and bound together 
approach that considers all parts/meanders and moreover assets that tourism relies on 
 
Table 2.1 the fundamental indicators of sustainable tourism 
 
Tourism Pressure The number of tourists who visit the site 
  
Tourism Social 
impact 
The report tourists/residents  
Management of 
waste 
 Treated wastewater ratio of the site. 
Fragile ecosystems The total  number of rare species or endangered ones 
Community 
satisfaction  
The total number of satisfied local population 
 
 
Tourism  
contribution to local 
economy 
 
 Tourism representation in all the economic activity 
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Corporate social commitment (CSR) has been distinctive resemblances in its edges with 
doable tourism, in that, both focus on how accomplices should be seen and attracted, and 
that exercises should be developed to choose their impact on others. In spite of the fact 
that CSR relates to an association's sense of duty regarding be dependable to the larger 
part of its  
 
Partners in its whole efficient measurement, yet in addition in the social and ecological 
measurements, manageable tourism was initially seen significantly from a natural 
perspective and as of not long ago incorporated the social and group components. Today, 
it is regularly perceived that reasonable tourism is something beyond ecological 
preservation of a characteristic region, however that it should likewise address the 
personal satisfaction of those meeting it and those being gone to 
.  
Feasible tourism advancement is tied in with making all tourism better with the 
requirements and assets of a goal zone. Tourism needs to consider an all-encompassing 
and far reaching approach that adjusts tourism improvement with different exercises, yet 
tourism is comprised of numerous segments and is exceptionally divided. In this way, the 
impacts and checking forms through one organization or system has been troublesome. 
For example, the store network of item to end client isn't frequently controlled by 
exclusively one gathering or individual and diverse components are regularly worked by 
different partners. This thusly has prompted troubles in controlling components of 
corporate social obligation 
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2.2.6 Philanthropic requirements 
Water and Sanitation 
Estimations from the Institute of Economic Affairs demonstrate that Kenya is one of the 
nations on the planet that have poor access to clean water and sanitation. Those living and 
working in agreeable settlements and country dry degrees are particularly influenced by 
the water and sanitation issue. Access to clean water and sanitation are featured in the 
KeNIC show up (Gathii, 2008 
East African Breweries Limited (EABL), a main nearby brewer has set up an 
establishment through which it attempts its CSR exercises. EABL trusts that group 
ventures are an imperative segment of corporate citizenship saw as centre to business 
movement. The organization perceives that groups have an extensive variety of 
unsatisfied needs and in spite of the fact that it can't handle every one of the issues that 
they confront, wish to try its commitment to their endeavours 
Environmental Management and Conservation 
KeNIC has advocated that partnerships to endeavour and meet the lawful administrative 
prerequisites concerning natural issues. The association’s staff ought to be urged to 
consider and advance great natural practices through the survey of buying forms, 
diminishment in the utilization of assets, for example, vitality, water and the reusing or 
other waste administration activities. Likewise, all the time there is have to audit natural 
activities pair with worldwide patterns. Further, staff and board individuals ought to be 
urged to take an interest in neighbourhood natural activities to cultivate solid relations 
with the group and tree huggers. As cited by Muthuri (2007), Gardberg and Fombrun 
build up that Environmental stewardship can bring about costs reserve funds and suggests 
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that spending assignments of no less than 7.5% of the CSR yearly spending plan ought to 
be designated to supporting group based ecological activities and exercises. 
 
The EABL has likewise been exceptionally dynamic in its commitment to natural 
preservation. The EABL Green colleagues involving representatives have planted more 
than 40,000 trees in water catchments ranges in Kenya and Uganda now and again as a 
team with the UNEP, partners and communities35. What's more, the organization has 
extended its waste and strong waste administration operations to incorporate groups 
living around its plants. 
Sustainable Agriculture 
As a major aspect of group contribution proposed by the KeNIC Framework, a few 
enterprises are associated with the advancement of economical horticulture. This is 
accomplished through sponsorship and also innovation exchange. Here, agribusiness 
firms have been dynamic in building up exhibit ranches and helping agriculturists deliver 
superb items utilizing proficient and compelling techniques. Sugar, tobacco, and tea 
organizations have been instrumental in educating their cultivators the best and 
supportable creation strategies. Colleges have likewise been sharp in exchanging 
practical horticulture advancements to agriculturists around their grounds through their 
effort programs (Kivuiti et al., 2005 
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2.3 The model and Challenges faced by Olpejeta conservancy in conducting its 
CSRactivities 
The OlPejeta Conservancy is established on a 90,000 acres land in the Kenyan County of 
Laikipia (IUCN, 2017). Olpejeta works towards conserving wildlife while generating 
income via wildlife tourism and corresponding enterprises aimed at reinvestment in 
conservation and the surrounding communities. The mission of OlPejeta conservancy is 
focused on protecting vulnerable and endangered species, which includes chimpanzees, 
the African wild dog, hippo, the black rhino, and elephants among others (Endangered 
species WEB). As stated by IUCN (2017),OlPejeta attained the IUCN Green List Status 
in the year 2014, thus making it one of the only two conservancies in the African 
continent to achieve the award. The IUCN Green List of Protected and Conserved Areas 
represent a new global standard developed to safeguard areas in the modern 21st century.  
 
This List is aimed at improving the input that properly ran and effectively managed 
safeguarded areas give towards sustainable development. OlPejeta is among the few 
global conservancies which have ability to settle almost all of its primary operating costs 
via its own sustainable commercially produced revenues through agriculture and tourism. 
OI Pejeta has an efficient financial model, which properly utilises the revenues received. 
OlPejeta utilises interactive tourism in supporting its conservation programs.   
However, despite this efforts from OlPejeta, there are several challenges frequently 
experienced by the conservancy, including; threats from poaching, overstocking, impacts 
of climatic change, political incitement, and intensified pressure on rangeland in the 
surrounding area (IUCN, 2017).  
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According to Squarespace (2012), the tourism industry is greatly vulnerable to external 
shocks. For instance, the political instability and recessions in the global markets can 
hugely affect revenues that are sourced from tourism. Additionally, livestock is greatly 
prone to climatic changes, including droughts and harsh weather. The culture of the 
pastoralist community (such as Samburu), perceives the amount of livestock owned by 
individuals as an indicator of wealth, thus resulting to inefficiencies in management and 
financial susceptibility (Squarespace, 2012). These challenges are worsened during 
drought periods, with poverty levels rising twice as the productivity of the grasslands 
decline, triggering conflicts over natural resources and rise in poaching of wildlife. On 
the part of OlPejeta conservancy’s integration model, the main challenge is predators, 
especially the big cats as well as tick-borne diseases that are transmitted by wildlife, 
especially buffalos. OlPejeta is reported to loose close to 1% of the livestock due to 
predation annually, but this figure is regarded as sustainable given the type of 
environment (OlPejeta Conservancy, 2017). This can be attributed to the partnerships that 
OlPejeta has established with international security, wildlife, and research experts in 
order to make sure that they remain at the forefront of innovative conservation. The 
partnerships have resulted to unique findings and advanced technology that has 
contributed to the conservancy’s diverse species (OlPejeta Conservancy, 2017). 
OlPejeta is situated in a region where pastoralism is the main source of the residents’ 
livelihood. However, during times of drought and other events that affect their herds, this 
becomes a great concern for them, thus becoming a model production that has key 
economic and environmental risks. OlPejeta offers a model that tends to offer a better 
remedy for this case by blending land management practices with the sale of livestock in 
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order to benefit the local community. According to African Wildlife Foundation (2017), 
OlPejeta Conservancy operates as a financially self-sustaining area of conservation that 
integrates meat processing and cattle ranching. With support from organisations such as 
AWF, through the African Wildlife Capital (AWC) loan program, OlPejeta is running a 
commercial trading partnership program with the neighbouring pastoralist community.  
Under this program,OlPejeta buys “finished” livestock from the community and then 
sales it well established distribution schemes. Moreover, besides offering pastoralist good 
markets for their livestock and also forming a constant source of income from budget-
oriented herd management, this program also offers training opportunities on best-
practice grazing management.  According to IUCN (2017), the program has a herd of 
around 6,000 Boran cattle, which is a breed well-known for its resilience and ability to 
yield superior quality beef with little fodder. The beef sale offer a critical supplement to 
revenue earned from tourism activities and also help in the conservation efforts.  OlPejeta 
runs a fully-fledged department in the community which play the role of supporting 
individuals living in the neighbourhood of the conservancy by offering support for 
programs in energy, agriculture and livestock extension services, health, education, and 
community enterprise. For instance, by the end of the year 2016, OlPejeta had disbursed 
over $8.7 million towards supporting such community development initiatives (IUCN, 
2017).This program forms incentives for the local pastoralist community to be tolerant to 
wildlife. The model regarded as a participatory approach to conservation and community 
support, received recognition by winning the esteemed Tourism for Tomorrow award in 
Thailand. Therefore, this model offers avenues for conservation and enhancement of the 
local community livelihoods, and thus forming a win-win situation.   
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2.4 Summary and gaps to be filled  
Throughout the years the conceivable outcomes of "expanded remote income, more 
elevated amounts of wage and work and bigger open division incomes" were engaging 
components, which at last influenced numerous administrations to permit and bolster the 
improvement of new tourism goals (Archer, 1997). There are, in any case two sides to 
each story, and tourism advancement was not viewed as positive in all cases. As indicated 
by Page and Connell (2006), expenses and advantages of tourism can be resolved through 
examination of its effects, getting from vacationer exercises and industry impacts. Effects 
are seen as a segment of the tourism exercises and their extension, suggestions, and levels 
on the host group can't simply be taken basic; their energy differs in connection to where 
tourism action happens and in what frame, and "are immensely factor agreeing on the 
kind of condition in which tourism creates and works (Page and Connell, 2006). 
The European Commission (2002) recognizes that the principle motivation behind a 
business is to frame esteem by means of the generation of products and enterprises that 
are requested by the general public, in this way creating income for its proprietors and 
investors and welfare for the general public, particularly through a current procedure 
making employments. In any case, they additionally include that new social and market 
powers are gradually, however without a doubt moving the qualities even on a business 
perspective. Along these lines, as indicated by them, this change can be associated with 
the acknowledgment that maintainable business accomplishments can't be achieved by 
seeking after a restricted viewpoint of unadulterated benefit augmentation, yet in a way 
that increments financial development while ensuring ecological security and 
advancement of social obligation. Supportable business is obviously gotten from the 
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thought of maintainable improvement, which means to acknowledge financial 
development that is mighty and in the meantime socially and ecologically economical. 
As indicated by Kolk and van Tulder (2009), the most recent decade begat the term triple 
P – People, Planet, Profit – to point to the requirement for supervisors to concentrate on 
the social, ecological and monetary measurements of corporate action, with a specific end 
goal to help shape the fate of social orders around the world. 
 
Much has been looked into on corporate social obligation yet the greater part of the 
investigations is on created economies. Likewise the investigations done are 
fundamentally on different parts of the economy yet this examination looks to build up 
the corporate social duties in the tourism segment. 
2.5 Conceptual Framework 
The conceptual framework theory presentation in form of diagram showing research 
variables and their relationship .the connection between independent and dependent 
variables according to Onen and Oso(2009) 
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2.6 Chapter summary 
According to this study the researcher will find out the social reasonability by the tourism 
sector by finding out the relationship between the industry and its responsibilities. The 
responsibilities that they undertake; economically, legally, ethically and the philanthropic 
activities they have done in the community around their organization. 
  
Social economic 
aspects  
Legal aspects 
Ethical and 
philanthropic 
Project 
sustainability 
Corporate Social 
Responsibility  
INDEPENDENT VARIABLES 
DEPENDENT VARIABLE 
Figure 1 Conceptual Framework 
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CHAPTER THREE 
RESEARCH DESIGN AND METHODOLOGY 
3.0 Introduction 
The chapter outlines on   the technique to be utilized as a part of the exploration consider. 
It additionally offers a clarification into what sort of research this examination is about. It 
characterizes the populace, the particular testing the instrumentation utilized and the 
information investigation. It at that point depicts the subtle elements what was done and 
how it was finished 
3.1 Research Design 
Research design outlines how the research questions will be answered. This includes the 
procedure and techniques employed to answer the research problem (McMillan and 
Schumacher, 1984). Therefore, it explains the pattern the research intends to follow. 
This study used a descriptive research design approach. The Survey design dictates how 
the questionnaires will be administered and how information will be collected. Describes 
and explains the events as they are in the real life context in which they occurred. 
Kombo &Tromp, 2006 affirmed that research design can be regarded as an arrangement 
of conditions aiming to combine the relevance with research purpose .consequently, 
qualitative approach was used to gather information that cannot be quantified numerically 
but only presented thematically; for instance attitude and behaviour. 
Descriptive research design was appropriate for the study as it was able to gather data and 
analyze more accurately to examine corporate responsibility in Olpejeta conservancy. 
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3.2 Target Population 
The study targeted 1201 respondents who make up the total population comprising of 
Project managers, government officials, politicians, community leaders, direct 
beneficiaries among others who were interviewed. The study focused on the different 
poverty alleviation projects in the district being implemented, and who had received help 
from the tourism related industries in the region. Their respondents’ opinion was the main 
source of data.  
3.3 Sampling Procedures and Techniques 
Warwick and Lininger (1975) contend that, the fundamental figure considered deciding 
the example estimate is the need to keep it sufficiently sensible. This empowered the 
scientist to get point by point information from it, and at a moderate cost regarding time, 
funds and human asset 
The study used stratified random sampling technique to select the respondent from the 
project coordinators/managers. The simple random sampling was used to select 
respondents from the community in order to achieve the desired representation from 
various subgroups in the population. Majority of the approximate population of 150,000 
people is directly and indirectly affected by the different projects in the three divisions. 
Total respondent of 180 were be selected in this order. 
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Table 1 Sample Size ot the Study 
Strata  Target 
Population 
Sample size Percentage% 
    
Project managers 8 3  1.67 
Politicians 14 6  3.4 
Administrative Officers  95 23                         12.8 
Development Committee  184 75                        41 
Members/Beneficiaries – 
Community members around the 
conservancy 
 
900 72                        40 
TOTAL 1201 179                       100 
    
 
3.4 Data Collection Methods. 
 Questionnaires were used to collect data.  Initial primary data was collected through 
research tools such as interviews observation and brainstorming as outlined by (Kothari, 
2004). They were designed to collect data addressing the research questions. District 
development and other official government documents were used for data collection in 
developing the questionnaire. Closed and open ended questions were employed. The 
researcher personally administers the questionnaire after obtaining a permit from the 
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management. The researcher ensured appointments are made in advance with 
respondents before visiting them to administer the questionnaires. 
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3.5 Pilot testing  
The purpose of pilot testing aims to establish the validity and reliability of the research 
instruments and hence face validity (joppe, 2000). Content legitimacy was utilized by this 
investigation to gauge how much information was gathered utilizing a specific instrument 
speaks to a particular space or substance of a specific idea The pilot testing was 
conducted using the questionnaire on 10 Olpejeta beneficiary members. The pilot group 
was done through random sampling. 
3.5.1 Validity 
Validity of an instrument it is the accomplishment of the scale in allotting what it sets to 
quantify, with the goal that the distinctions in singular scores can be taken as speaking to 
genuine contrasts in the trademark under investigation. The instruments of information 
gathering were sub-isolated according to the factors, and the destinations spoke to a 
complete and agent conduct space that was measured.  
3.5.2 Reliability 
An instrument is considered reliable when it is able to elicit the same responses each time 
it is administered. Reliability checks whether the results findings of a study are repeatable 
for unwavering quality to be appeared, it must demonstrate that if did on a comparable 
gathering of respondents in a comparable setting, at that point comparable outcomes 
would be found. Poor instrument quality corrupts accuracy of a solitary estimation and 
diminishes capacity to track (Mislevy, 2004). A preliminary study was done on at least 10 
community members to help in identifying the coefficient of research instrument. A value 
of 0.70 is acceptable in research (Kathuri, 1993) 
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3.6 Data Presentation Analysis. 
Descriptive statistics was used in the presentation of data in this study. Descriptive 
statistics give ways and means of interpreting data, condensing the information and 
giving numerical and graphical techniques of collecting presenting, organizing and 
collecting data. Descriptive, means and standard deviation were used in the analysis. Data 
was presented in pie-charts, tables and even graphs. 
3.7 Ethical Considerations 
Research ethics can be defined as the relevance of the conduct of the researcher’ in 
regard to elation to the privacy and rights of the individuals who may become the 
subjects of the research, or are affected by it (Ng’ang’a et al., 2009). All participants 
consented by filling the consent forms. All responses were confidential and were coded. 
The study commenced after authorization from Management University of Africa. The 
researcher ensured there was respect for individuals’ rights and also safeguards their 
personal integrity. In the course of the study, the respondents were assured of anonymity 
and confidentiality. While collecting the data most of the respondents who were not 
willing to provide information because it touched on their employment and performance, 
but the researcher assured them the study was purely for learning purposes and their 
confidentiality was maintained hence providing information freely. Also, the respondents 
were assured of their ability to pull back from the examination whenever they wished to 
do so. There were no names or personal identification numbers to be reflect on the 
questionnaires, except the numbering and identification of data during data editing.  
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3.8 Chapter summary 
The chapter involved the design used; and the different stages that were involved in 
completing the study. In this phase the decisions on research execution and how 
respondents were approached is defined .It also outlines how data was collected and 
analysed and finally it depicts how research ethics was catered for in the study 
respectively. 
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CHAPTER FOUR 
RESEARCH FINDING AND DISCUSSION 
4.0 Introduction 
The chapter presents the findings of the study. The first part deals with an overview of 
the data collected. The study targeted Olpejeta community members, the politicians, 
administrative staff, development committee and project manager’s .the statistic 
information of participants who responded is presented first. The other information is 
represented in tables and charts. 
4.1 Presentation of findings as per research objectives 
4.1.1 Response rate 
Table 2 Response rate 
Questionnaires                    Frequency                       Percentage% 
Returned                               150                                   83.7   
Not returned                            29                                   16.20 
  Total                                   179                                   100 
 
 
Gender  
The results revealed that most of the respondents 56% were female and 44% were male. 
Table 3 Gender Respondent 
Category                         frequency                                    Percentage% 
     Male                                  66                                                  44 
     Female                              84                                                  56 
  Total                                 150                                                 100 
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Figure 2 Gender of respondents 
 
This implies that there were more females than male in the area of study who responded 
to the study as shown in figure 4.1. 
Table 4 Age of respondents  
Category                              Frequency                   percentage %       
Above 40                          60                                         40 
36-40yrs                            34                                         23 
26-35yrs                            37                                         25 
Below 25                           18                                         12                          
Total                                 150                                        100 
                                                                                       
 
 
According to the study results 40% of them were aged above 40 years, 25% between 26-
35 years and 23 between 36-45 years as shown in figure 4.2. 
  
Male, 44
Female, 
56
 35 
 
Figure 3 Age of Respondents 
 
 
The results indicate that most of the residents are aged above forty years and thus could 
understand the benefits from the tourism sector related to corporate social responsibility. 
Table 5Marital status 
Category                             Frequency                                    Percentage% 
Single                                         87                                                  58 
Married                                       45                                                  30 
Divorced/single                           18                                                  12 
 
 Total                                          150                                               100 
 
 
 
  
Below 25, 12
26-35, 25
36-40, 23
above 40, 40
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Figure 4 Marital status 
 
This result showed that most respondents 58% were married, 30% of them were single as 
shown in figure 4.3. 
This implies that most of the residents were family people and could understand the 
corporate social responsibility played by tourism sector in region 
Table 6 level of training. 
Category                                 Frequency                                 percentage% 
University                                  45                                                    30 
College                                      27                                                    18 
Secondary                                 48                                                     32  
Primary                                     21                                                     14 
None.                                        9                                                        6 
 
Total                                       150                                                   100 
 
 
Level of Education and training 
According to the study results 32% have secondary school education, 30% university, 
18% college, 14% primary and 6% no education as shown in figure 4.4. 
  
Married, 58
Single, 30
Divorced/separate
d, 12
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Figure 5 Level of Education and training 
 
 
The study results indicate that most of the residents are educated and thus could respond 
to the study.  
Table 7Occupation 
Category                                   Frequency                                Percentage %              
Farmer                                                60                                          40 
Formal employment                            28                                         19 
Self-employed                                     31                                         21 
Unemployed                                        45                                         20 
    Total                                                 150                                         100 
 
 
Figure 6 Occupation of the Respondents 
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Study sought to establish the respondent’s occupation.  The results indicated that most of 
them (40%) were farmers, 21% self-employed, 20% unemployed and 19% employed as 
shown in figure 4.5. This implies that most of the respondents were farmers in the region. 
Table 8projects supported 
Category                              Frequency                               Percentage% 
     No of projects supported            82                                         55 
     Existing projects                          67                                        45 
Total                                         150                                        100 
 
 
 
Figure 7 projects supported by any Tourism and hospitality firm 
 
 
 
 
 
There are 
there, 55
No prjects 
supported, 45
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Projects supported by any tourism and hospitality firm    
When asked if there are any projects supported by the tourism firms in the region, 55% of 
them agreed while 45% denied existence of any projects as shown in figure 4.6. 
This implies that there are projects supported by tourism sector in the region and thus 
they play a role in corporate social responsibility.  
 
Table 9 economic Responsibities 
 
 
Involved                                           82                                             55 
Not involved                                    67                                               45 
 
Figure 7 Economic Responsibilities 
 
 
      
 
Table 10 local products consumption 
Involved, 55
Not involved, 45
Involved Not involved
Category                                     Frequency                               Percentage % 
Total                                          150                                            100 
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Consume local products               99                                                        66 
Not consume local products          51                                                       34   
Figure 8Local products consumption 
 
Local products consumption 
The study sought to establish whether the hotels and hospitality organization in the region 
consume locally produced products, and from the study 66% consume local products as 
shown in figure 4.8. 
Table 11 Social audit 
Category                                 Frequency                                    Percentage% 
Undertake social audit                 33                                                     22 
Does not undertake social audit   117                                                   78 
 
Total                                           150                                                  100 
 
Social audit 
When asked if they do social audit 22% agreed, but the rest (78%) do not undertake 
social audit in the region as shown in figure 4.10.  
Consume local 
products, 66
Not consume local 
products, 34
Consume local products Not consume local products
Category                             Frequency                               Percentage % 
    Total                                             150                                            100 
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Figure 9 Undertaking of social audit 
 
 
Type of organization supported by CSR 
The study sought to establish the types of organizations supported through corporate 
social responsibilities by tourism sector in the region, and from findings as illustrated in 
table 4.1; most of them (60%) support the education institutions, 58.2% support the local 
authorities, 56.4% support the religious groups, 54.7% support the sports in the region, 
38.8% support the government institutions, 32.9% support the non-governmental 
institutions, 14.1% support the political parties with 7.1% supporting the institutions for 
the aged.  
Table 12 Type of organization supported 
Type Of organization  Frequency  Percentage 
Educational institutions 102 60 
Local authorities 99 58.2 
Religious groups 96 56.4 
Sports   93 54.7 
Governmental organizations 66 38.8 
undertake audit, 
66
doesnot 
undertake audit, 
34
undertake audit doesnot undertake audit
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Non-governmental organizations 56 32.9 
Political parties 24 14.1 
Institutions for aged   12 7.1 
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Adoption of CSR Program 
The study results as supported by the means; >3.00 agreed that corporate social 
responsibility creates opportunity for the business and advances the interest of both 
stakeholders and the company. Mean 2.87 disagreed that social corporate responsibility is 
a business problem, but most of the mean 1.87 disagreed that social corporate 
responsibility is an out-dated concept, while mean 1.01 strongly disagreed when asked if 
CSR wastes company resources as shown in table 4.2. 
Table 13 Adoption of CSR Programme 
Item Mean Std.Dev. 
CSR makes an open entryway for business to propel itself 3.91 1.561 
CSR propels  both stakeholder and company interests 3.02 1.901 
CSR is much the same as some other business issue 2.87 0.881 
CSR is an outdated concept  1.87 0.342 
CSR wastes company resources  1.01 0.732 
 
Benefits from Adoption of CSR  
According the study result mean (~4.12) and a standard deviation (~1), the respondents 
strongly agreed that through CSR the organization has possessed the capacity to separate 
itself from contenders and furthermore possessed the capacity to charge premium costs. 
Additionally, from mean (~399) and a standard deviation (~1), the respondents felt that it 
impact is too far to be felt, most of them mean (~3.91) and a standard deviation (~1) 
strongly agree that through CSR, costs have been cut by reducing penalties, mean (~3.87) 
and a standard deviation (~1) shows that respondents agreed that through the CSR,rules 
and regulations have been shaped due to partnership with government. From the results 
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mean (~3.87) and a standard deviation (~1), indicated that through Government and 
consumer  community’s accepting CSR it has led to its entrance to new markets and from 
the results mean (~3.32) and a standard deviation (~1) the company’s image/reputation 
has been improved both internally and externally as shown in table 4.3. 
Table 14 Benefits from Adoption of CSR 
Item Mean Std.Dev. 
There is differentiation of the company from its competitors 4.12 1.001 
The impact cannot be told 3.99 0.762 
Costs have been cut by reducing penalties  3.91 0.991 
The company’ ability to partner with government and 
competitors to shape regulations in industry 
3.87 0.699 
Entry to new markets is because of acceptability by 
government and consumer community. 
3.87 1.203 
The company has improved image/reputation both internally 
and externally 
3.32 1.231 
4.4 Legal Responsibilities 
From the study results most of the respondents 66% feel that the organizations related to 
tourism do not pay their workers living wages as shown in figure 4.11. 
Figure 10 Payment of workers living wages 
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Waste disposal 
According to the study results most of the respondents 64% feel that the resorts in the 
region do not dispose their wastes in a friendly manner as shown in figure belo 
 
 
Figure 11 Waste disposal by firms 
 
 
Natural resources protection  
The study results revealed that mean (~3.91) and a standard deviation (~1), the resort 
provides quality services to consumers and benefits for disadvantaged social groups. 
Mean (~3.45) and a standard deviation (~1) indicated the benefits for employees 
They pay , 34
The do not 
pay, 66
They pay The do not pay
They dispose in 
friendly manner, 
36
They do not 
dispose in friendly 
manner, 64
They dispose in friendly manner They do not dispose in friendly manner
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(educational). Mean (~3.34) and a standard deviation (~1) suggested that the company 
observe ethical codes, while mean (~3.34) and a standard deviation (~1) shows that 
respondents agree that tourism resort is animal friendly. According to mean (~3.07) and a 
standard deviation (~1), the resort has waste management, reduction in energy 
consumption, paper recycling. The respondents also agree that resort is involved in local 
community mean (~3.01) and a standard deviation (~1), most of the disagreed that the 
resort is raising awareness about social and environmental issues. Results for mean 
(~2.65) and a standard deviation (~1) disagreed when asked if resort  has contribution to 
culture and also disagreed when asked if resort has donations to non-profit, welfare 
organizations; sponsorship of events mean (~2.01) and a standard deviation (~1) as 
shown in table 4.4.  
Figure 12 Service provision to the community 
Item Mean Std.Dev. 
Service quality to consumers  3.91 0.987 
Benefits for disadvantaged social groups  3.91 0.987 
Benefits for employees (educational)  3.45 0.881 
Ethical codes  3.34 1.023 
Animal friendly 3.20 1.375 
Waste management, reduction in energy consumption, paper 
recycling 
3.07 0.662 
Involvement in local community  3.01 0.876 
Raising awareness about social and environmental issues  2.65 1.354 
Contribution to culture  2.61 1.998 
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Donations to non-profit, welfare organizations; sponsorship 
of events 
2.01 1.111 
 
4.6 Ethical Responsibilities 
This study also sought to establish the ethical social responsibilities; rom the mean > 4.00 
the respondents agreed that corporate social responsibilities; give important and 
genuinely compensated work for the host population have financial advantage and ensure 
and preserve feasible assets. Also with mean >3.00 the respondents agreed that corporate 
social responsibility; engages stakeholders and ensures involvement of the local 
population and their wellbeing is observed. Ensure guests get their satisfaction in regards 
to social an environmental  responsibilities, have a long-term view, is environmentally 
responsible, Be equitable socially, environmentally and economically and agrees that 
government should take a big role in leadership as shown in table 4.5. 
Figure 13 Ethical Responsibilities 
Item Mean Std.Dev. 
Provide fair remuneration to local communities  4.46 0.993 
Have economic benefit 4.32 1.001 
Protect and conserve sustainable resources 4.01 0.917 
Be a multi-stakeholder approach 3.87 1.321 
Ensure local community involvement and their wellbeing 3.87 0.654 
Ensure guest satisfaction in information on environment and 
social concern responsibilities. 
3.65 1.233 
Have a long-term view 3.58 1.232 
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Be environmentally responsible 3.51 0.663 
 Be equitable environmentally, socially and economically 3.05 1.876 
Government must play a leadership role (e.g., impose a 
‘greater good’ approach) 
3.01 1.789 
 
4. 7 Philanthropic Responsibilities 
This study also sought to find out what determines the amount used in philanthropic 
activities in the resort and from findings; 88% depend on profits, 69% CEO decision, 
66% percentage of revenue, 44% company established guidelines, 36% marketing 
department and 22% on need based as shown in figure 4.13. 
Figure 14 Factors Determining Amount Donated by organizations for CSR 
 
 
4.8 Corporate Social Responsibility 
The study tried to set up the philanthropic obligations by the resort and as indicated by 
the examination comes about a large portion of the respondents were in assertion that; 
socially mindful conduct can be in the best monetary enthusiasm of the investors, that 
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proficient generation of products and enterprises is not any more the main thing the 
general public anticipates from business, that association by business in enhancing its 
group's personal satisfaction will likewise enhance long run productivity, a business that 
desires to catch an ideal open picture should demonstrate that it is socially capable, that if 
business is all the more socially capable, it will debilitate extra direction on the financial 
framework by government, and that the possibility of social duty is expected to adjust 
organization's energy and demoralize flighty conduct. Respondents likewise 
recommended that partnerships are social foundations and all things considered should 
satisfy society's gauges, that long run achievement of the business relies upon its capacity 
to comprehend that it is a piece of a bigger society and carry on in like manner and that a 
solid record of social duty emphatically upgrades purchaser disposition towards the 
organization as shown in table 4.6. 
 
Table 15 Corporate Social Responsibility 
Item Mean Std.Dev. 
Shareholder’s value responsible social behaviour 4.09 0.954 
Business no longer expects efficient production of goods and 
services  
3.86 1.098 
Improved profitability and community’s quality of life is by 
improving the business 
3.56 0.786 
A socially responsible business should be able to capture 
favourable public image 
3.78 0.678 
If additional regulation on the economic system by 2.13 1.675 
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government should be socially responsible. 
Irresponsible behaviour can be discouraged due to social 
responsibility 
3.62 0.761 
Social and corporate institutions  must live up to  society 
‘standards 
3.56 1.098 
Understanding larger society helps in building long run 
success and the ethics 
3.98 1.098 
Consumer Attitude has positively been enhanced with the 
record of social responsibility. 
3.97 1.142 
4.9 Limitations of the study 
The researcher encountered various hindrances while carrying out the exercise. A 
commendable number of respondents  felt  that disclosing administrative issues towards 
organizations would tantamount to infringement of organization weakness while others 
feel that it would call for their dismissal. The researcher used the introduction letter from 
Management University of Africa to assure the respondents that information collected 
was for academic purpose only. 
 
5.0 chapter summary 
The research report attempts to make an understanding on the role of social responsibility 
in Olpejeta conservancy which is one of the models of conservation and its sustainability 
projects to the community. It has also shown that the company’s power to discourage 
irresponsible behaviour and live to the society’s standards .and the impact created by the 
customers when they have a good record on social responsibility. 
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CHAPTER FIVE 
SUMMARY, CONCLUSION AND RECOMMENDATIONS 
5.0 Introduction 
This section introduces the synopsis of the finding of the fundamental investigation, 
conclusions and proposals landed at. It likewise gives proposals for additionally studies 
in the future. 
5.1. Summary 
5.1.1 Economic Responsibilities 
The organizations in the region related to tourism are involved in social responsibility as 
supported by 55% of the respondents. The hotels in the region use the locally produced 
products and thus support the locals in the region as indicated by 66% of the respondents. 
The results showed that majority of the organizations (78%) do not know what the public 
feel about their services or contributions to the wellbeing of the community (who are the 
beneficiaries in the region). 
 
According to findings, the corporate social responsibilities undertaken by the tourism 
sector are; 60% support the education institutions, 58.2% support the local authorities, 
56.4% support the religious groups, 54.7% support the sports in the region, 38.8% 
support the government institutions, 32.9% support the non-governmental institutions, 
14.1% support the political parties, with 7.1% supporting the institutions for the aged.  
The study results as supported by the means adopted in the research indicated ;> 3.00 
agreed that corporate social responsibility creates opportunity for the business and 
advances the interest of both stakeholders and the company.  Secondly, according to 
mean 2.87 the respondents disagreed when asked if corporate social responsibility is a 
business problem, but most of them as shown by mean 1.87 disagreed when asked if 
corporate social responsibility is an out-dated concept, and mean 1.01 indicated a strong 
disagreement when asked if CSR wastes company resources. 
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5.2.2 Legal Responsibilities 
The results showed that organization does not pay their workers’ living cost, such as; 
house allowance and houses for their comfort. The resort also according to the study 
results indicates that they do not dispose the wastes in an environmentally friendly 
manner in the region. The study further reveals that the resort provides service that of 
good quality to consumers, and benefits the disadvantaged social groups. The resort 
services also benefited employees (through educational programs) and observe ethical 
codes. The respondents interviewed also agreed that tourism resorts are animal friendly 
(in relation to their livestock), the resort has waste management initiatives in place, invest 
in energy consumption programs, and engage in paper recycling. Besides these, the 
respondents also agreed that the resort is involved in local community activities. But, 
they disagreed when asked if; the resort is raising awareness about social and 
environmental issues, if resort has contribution to culture, and also disagreed when asked 
if resort has donations to non-profit, welfare organizations and sponsorship events.  
5.2.3 Ethical Responsibilities 
The tourism resort moral social duties are; to give significant and genuinely compensated 
work for the host populace, have monetary advantage, secure, and preserve maintainable 
assets. The resort demonstrated moral duty way to deal with CSR by; executing a multi-
partner approach, keeping up the prosperity and contribution of the neighbourhood 
populace, acquiring ideal visitor fulfilment, and instructing voyagers about natural and 
social issues. Correspondingly, the respondents demonstrated that the resort have a long 
haul see, by being earth capable and having a triple-primary concern approach 
(ecological, social and monetary), being impartial and concurs that the legislature must 
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assume a position of authority, (for example, force a 'more prominent great' approach). 
As per the discoveries, the resort decides the sum utilized as a part of magnanimous 
exercises in view of; benefits, CEO choice, level of income, organization set up rules, 
promoting office, and on require based 
5.2.4 Philanthropic Responsibilities 
 The result as indicated by the examination is as upheld by a large portion of the 
respondents. This incorporates a socially mindful conduct, which respondents showed 
can be in the best financial enthusiasm of the investors. The respondents likewise 
demonstrated that effective creation of products and enterprises is never again the main 
thing the general public anticipates from business, and that association by organizations 
in enhancing its group's personal satisfaction will likewise enhance long haul 
productivity. In this manner a business that desires to catch a positive open picture should 
demonstrate that it is socially capable, that is, if a business is all the more socially 
dependable, it will demoralize extra control on the financial framework by government, 
and that the possibility of social duty is expected to adjust organization's energy and 
debilitate reckless practices. 
Majority of the respondents indicated that the corporations are social institutions, and as 
such, must live up to society's standards,  and that long run success of the business 
depends on its ability to understand that it is part of a larger society and behave 
accordingly and that a strong record of social responsibility positively enhances 
consumer attitude towards the company. 
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5.3 Conclusion 
The examination went for researching the part of corporate social obligation in the 
tourism business (a contextual analysis of the OlPejeta Conservancy). It was uncovered 
that there are ventures upheld by tourism part in the local community. And that astron 
record of social responsibility positively enhances consumer attitude towards the 
company. 
For economic responsibility, the resorts are using the locally produced products but they 
do not conduct any social audit to know what the public feel. The resort mainly supports 
the education endeavours, local authorities, sports, government and even non-
governmental organizations. The research indicated that CSR activities are helpful for 
organisations because it enables them to distinguish themselves from others, avoid 
penalties and also get to market themselves to the public. 
Regarding legal responsibilities, the resort has disposed its wastes in a friendly manner, 
provide quality services, help the disadvantaged groups, create animal friendly 
environment and even reduce the waste through waste management and recycling in the 
region.  
On ethical issues, the resorts give significant and genuinely compensated work for the 
host populace, secure, and ration reasonable assets. They likewise give multi-partner 
approach, keep up the prosperity and association of the nearby populace, get ideal visitor 
fulfilment, and teach voyagers about ecological and social concern social duties. 
Ultimately, they have a long haul see, which is earth dependable and have a triple-main 
concern approach (ecological, social and monetary). 
5.4 Recommendations 
There is need to use more produced farm products in the resort to support farmers. To 
track the progress of its CSR programs, the resort should often conduct social audit. This 
will help to determine areas to be reinforced and those to be sustained (Clark, 2000). 
Additionally, there is need for the resort to empower the community around through 
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sensitization and training for their development and economic benefits. Thirdly, there is 
need for the resort to raise awareness about social and environmental issues. 
 
To understand better how the local practices can be integrated with the conservancy’s 
ones, the resort need to engage and contribute to cultural activities in the community and 
donate towards non-profit activities and also sponsor events. The resort also needs to 
improve on employment benefits, involve the community more in conservation and 
maintaining the natural eco-system for sustainability of the resources (Brooks, 2016).. 
5.5 Suggestion for future research 
The researcher proposes additionally research ought to be conveyed to decide the effect 
of CSR ventures. 
This study was based on the benefits of corporate social responsibility and thus there is 
need for further research on following areas; 
The study recommends that more research should be carried out to determine the types of 
corporate social responsibility and it effect on result performance. 
The study too recommends that a further study on role of government in regulating 
organizations corporate social responsibility. 
Also to find out the influence of community on organizations’ corporate social 
responsibility 
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APPENDICES 
7.1 APPENDIX I: STAKEHOLDERS QUESTIONNAIRE 
THE CORPORATE SOCIAL RESPONSIBILITY IN HOSPITALITY 
This questionnaire is to gather information for simply academic purpose purposes. The 
examination looks to build up corporate social obligation in the tourism area in OlPejeta 
Conservancy. All data gave in this poll will be private. Kindly don’t write your name or 
any distinguishing proof on this questionnaire. Fill the blanks or tick where applicable  
 
Answer all inquiries as showed by either filling in the clear or ticking the alternative that 
applies 
SECTION A: GENERAL INFORMATION OF RESPONDENT 
Please indicate 
1. Your gender           Male         [   ]       Female      [   ] 
2. How old are you? Below 25 years  [   ] 26 - 35 years    [   ] 36 - 45 years  [   ] 
Above 45 years  [   ] 
3. Marital Status (tick one) Married   [   ] Single [   ] Divorced/Separated   [   ] 
 Any other [   ] (specify)……………………………….…………… 
4. Highest Level of Education and training attained? (Tick one) 
 None   [   ]     Primary                 [   ] 
Secondary             [   ]     College                  [   ] 
University             [   ]  
5. Occupation (tick one) 
 Unemployed                              [   ] 
 Self-employed                           [   ] 
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 Salaried/formal employment     [   ] 
 Farmer                                        [   ] 
 Any other [   ] (specify)…………………………………………….. 
6. Location/Town where you live. Indicate  
Division ………………………….. 
Location …………………………. 
Sub-location ………………………. 
Village ……………………………. 
Nearest town centre ……………….. 
7. Are there projects supported by any tourism and hospitality firm  in your area?  
 Yes [   ] No [   ] 
 
SECTION B: Economic Responsibilities  
1Is your organization engaged with any corporate social obligation program?  
 Yes [   ] No [   ] 
2. Do resorts offer locally produced food to their guests? Yes [   ] No [ ] 
3. Do you carry out a social audit? Yes [   ] No [   ] 
4. Type of organization supported by CSR 
Religious organizations   [   ] Political organizations   [   ] 
Educational organizations   [   ] Sports  departments  [   ] 
Health organizations    [   ] Local communities   [   ] 
Governmental organizations  [   ] Non-governmental organizations  [   ] 
Institutions for aged   [   ] 
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Adoption of CSR Programmes 
 
5. Response to Statement on CSR, kindly tick 
SD -  Strongly Disagree “I cannot contradict to this statement”  
D -  Disagree “I think this statement is not true.”  
U -  Undecided this statement is more false than genuine."  
SA -  Strongly Agree “I concur with this statement.”  
A -  Agree “This statement is true”  
MA -  Mildly Agree “This statement is more valid than not genuine.  
Statement   SD D MD A MA 
CSR is much the same as some other business issue      
CSR squanders organization resources      
CSR progresses both partner and company interests      
CSR is an out-dated idea      
CSR makes an open door for business to propel itself      
 
6. Benefits from Adoption of CSR Benefit 
Statement   SD D MD A MA 
There is remarked improvement of reduced cost      
There is differentiation of company from its competitors      
Ability of the company to partner government and 
competitors 
     
The reputation of the company has been improved      
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There is entry to new markets due to acceptability by 
government and consumer community 
     
The impact cannot be told yet.      
 
SECTION C: Legal Responsibilities  
1. Do workers get remunerated for their services by the tourism enterprises ? 
 Yes [   ] No [   ] 
2. Is waste minimised in a friendly manner by the hotel resorts Yes [   ] No [   ] 
3. Are natural resources accounted for in terms of energy, water and protection of 
endangered species? Yes [   ] No [   ] 
4. Corporate social responsibility practices adopted in the area (kindly tick) 
 
Corporate social responsibility Yes  No  
Benefits for employees (educational)    
Service quality to consumers    
Ethical codes    
Involvement in local community    
Donations to non-profit, welfare organizations; sponsorship of events   
Contribution to culture    
Benefits for disadvantaged social groups    
Raising awareness about social and environmental issues    
Waste management, reduction in energy consumption, paper recycling   
Animal friendly   
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SECTION D: Ethical Responsibilities  
1. What is the ethical view of your company? 
Statement   SD D MD A MA 
Conserve and protect the  sustainable resources      
Involve stakeholders      
Ability to be responsible in the environment      
Involvement of local communities and maintaining the well 
being 
     
Fair remuneration of staff       
Ability to have economic benefits      
Ability to  a long-term view      
Be equitable environmentally, socially and economically      
Leadership approach from the government      
Ability to have guest satisfaction and educate tourists about 
environmental and social concern social responsibilities? A 
     
 
SECTION E: Philanthropic Responsibilities  
1. Factors Determining Amount Donated by organizations for CSR 
Profits made by organization [   ] 
Revenue generated  [   ] 
Community needs  [   ] 
Management determines    [   ] 
Determination from marketing [   ] 
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 Established company guidelines [   ] 
2. Agreement with statements for Corporate Social Responsibility 
Statement   SD D MD A MA 
Shareholders value responsible social behaviour      
Business no longer expects efficient production of goods and 
services from society. 
     
Improved profitability and community’s quality of life is by 
improving the business. 
     
A socially responsible business should be able to capture 
favourable public image. 
     
 Businesses that are more socially responsible usually will 
discourage regulation on the economic system by government. 
     
Irresponsible behaviour can be discouraged due to social 
responsibility. 
     
Social and corporal institutions must live up to the society’s 
standards. 
     
Understanding larger society helps in building long run success 
in ethics 
     
A strong record that incorporates social responsibility 
positively enhances consumer attitude towards the company 
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